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MARKETING

Google	Analytics:	What	is	it		
and	How	Accurate	is	the	Data?	
By Roger Aguirre Smith, Moxxy Marketing  

Y ou’ve staked your claim online 
and had a great website designed 
and built. So how’s that working 

out? Do you know how much traffic your 
website is generating? On what pages are 
people spending the most time? Where is 
traffic coming from? How many visitors are 
viewing from a mobile device?

You recently added content including 
a big, bold button to “Email Us for More 
Information.” How many email inquiries 
have you received from that button? How 
many visitors navigated to that page but 
never acted? How did you measure the ROI?

You are diligent at promoting new eye-
catching content to Facebook and building 
an archive of favorable Yelp reviews. How 
many Facebook users navigate to your 
website? How many navigate from Yelp back 
to your website? Are these social channels 
driving traffic? If so, how much? How many 
visitors flow from a social site back to your 
website from a mobile device?

Every business with an online presence 
should be asking their marketing team these 
questions and more about their website’s 
performance and how it’s supporting their 
overall marketing objectives.

GoogleAnalyticsExists.AndIt’sFree.
Google Analytics is a data tracking service 
that aggregates a plethora of data about 
your website’s visitors and their interactions 
with your website. Interaction is key. Many 

actions a visitor takes, such as clicking a 
button, visiting a subpage, downloading a 
document, watching a video, or completing a 
form, can be tracked and reported.

The data provided by Google Analytics 
includes information about your website’s 
audience, their behaviors while visiting 
your website and how that audience was 
acquired. In its simplest reportage we can 
easily find the number of page views at any 
given timeline, the number of page views per 
visit, the average time spent per page and an 
approximation of the visitor’s location. 

Digging deeper, Google Analytics could 
tell you how many visitors came to your 
website from Toronto between 8:00 and 9:00 
a.m. and, given you have an ecommerce 
website, the average dollar amount 
generated from each visit to a particular page 
on your site. 

The beauty of this bounty of data is that 
it can be massaged or filtered in an infinite 
amount of ways, that can help you fine 

Though the raw datasets 
provided by Google Analytics 
are accurate, they do not 
provide the proper context to 
make data-driven decisions. 
This inaccuracy can be 
reflected throughout all  
of your data. 
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tune your online effectiveness to improve 
your results. Simply put, Google Analytics 
is an incredibly valuable tool to those 
needing to make intelligent marketing and 
business decisions….and I’ll remind you…
it is FREE. Actually that is not entirely true, 
once your website gets to about 1,000,001 
hits per month, a hefty subscription fee is 
due for enterprise level services. But hey, if 
you get to about 1,000,001 hits per month, 
congratulations to you!

Google Analytics is simple to install 
on your website with the help of your 
webmaster. Don’t like the idea of relying 
on Google? Rest assured it is not the 
only option. Services like Clicky, Piwik 
and Gauges are viable options; however, 
considering Google Analytics is the most 
widely used analytics tool to date, I’m 
focusing this article on the services Google 
Analytics provides. 

GoogleAnalyticsforDummies:
AViewFrom30,000Feet
Google Analytics is as daunting as it is 
fascinating and powerful. Once you have 
signed up for the service and configured 
your website to allow Google Analytics 
tracking, if you do nothing else with the 
service, monitoring the following metrics 

will greatly enhance your ability to make 
intelligent decisions and gauge the success of 
an online presence.

Since this is not a tutorial about how to 
use Google Analytics, I will focus on what to 
look for rather than how to look for it. Once 
logged in, navigate to the following sections 
from the left hand sidebar navigation:

Audience Overview > Sessions  
(Number of visits)
Audience Overview > Pages Per Session 
Audience Overview > Average Session 
Duration (on average how long did they  
stay on your website)
Audience Overview > Bounce Rate  
(how many visitors exited the site from  
the same page they entered from)
Acquisition > All Traffic > Referrals  
(what other websites are referring back  
to your website)

HowAccurateIsYourData?
Bots, Ghost Referrers, and Crawlers  
Oh My! 

My firm recently completed a targeted 
social media campaign and wanted to know 
how effective it was at driving traffic to the 
client’s website, so we analyzed the Google 
Analytics referral metrics (Acquisition > 

All Traffic > Referrals). Targeted social 
media efforts were reflected in the referrals 
coming from Facebook, Pinterest and 
Twitter; however, what was disconcerting 
to our client was our explanation that about 
25 percent of the overall referrals for the 

timeframe were junk, or more correctly, visits 
from non-humans: Bots, Ghost Referrers and 
Crawl Referrers. 

Out-of-the-box Google Analytics provides 
raw data, which includes irrelevant and/
or nefarious visits to your website. These 
questionable sources could come from Bots 
traveling the highways and byways of the 
Interweb, Ghost Referrers that never actually 
get to your website or Crawl Referrers that 

Definitions of Bots, Ghost 
Referrers and Crawl Referrers

Bots: Software that travels the Internet 

visiting and indexing webpages to better 

server their search customers.

GhostReferrers:Software that uses 

randomly generated Google Analytics 

tracking IDs to “fake” a pageview in the  

eyes of Google Analytics. The software 

never visits your website.

CrawlReferrers: Software that travels  

the Internet visiting webpages for the 

purpose of mining data. 

In order to make good 
decisions, you must have 
clean and relevant data about 
people choosing to visit your 
website. That “scrubbed” 
version of Google Analytics 
data can only be found 
through a filtered view of  
the overall dataset.
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visit your site for the sole purpose of their 
own advancement. 

Though the raw datasets provided by 
Google Analytics are accurate, they do not 
provide the proper context to make data-
driven decisions. This inaccuracy can be 
reflected throughout all of your data. 

In order to make good decisions, you 
must have clean and relevant data about 
people choosing to visit your website. That 
“scrubbed” version of Google Analytics data 
can only be found through a filtered view of 
the overall dataset.

FilteringYourData:WearAHelmet
andProceedWithCaution
Google Analytics has advanced features 
that allow you to filter out misleading data. 
The filter feature is designed to be able to 
key into one or more specific segments 
or dimensions of the data. Once isolated, 
data can be filtered around these targeted 
segments. 

In the example above, I was able to create 
several filters that removed all but the 
good data; data clear of random, nefarious, 
non-human or worthless visits. About 25 
percent of the visits were removed from the 
dataset, however the remaining 75 percent 
accurately represented true online visitors. 
From this clean dataset we could make 
educated decisions by better understanding 
the audience. 

While some of the data-skewing visitors to 
your website can be filtered out at the Google 
Analytics level, others require filtering at the 
website or web server level— a topic to be 
saved for another riveting article.

“Ouremployeesloveournew
website!”
What are other sources of misleading 
information in a Google Analytics report? 
How about the times your website is visited 
from within your office? In order to not 

It is important to understand 
that what applies today might 
not apply tomorrow. 
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taint your web analytics it is important all 
employees opt out from being tracked by 
Google Analytics; and they should do so 
on all computers and all browsers (Firefox, 
Chrome, Internet Explorer, Safari, etc.). The 
right tool for this job is Google Analytic’s 
Opt-out Browser tool (https://tools.google.
com/dlpage/gaoptout). It is also free. 

At this point, the astute should be saying 
“What about tracking visits when I visit my 
website from my mobile device?” Indeed 
this is an issue. Your visits will be logged 
to Google Analytics and as of this writing 
there is no good across-device and platform 
method to prevent that tracking. iOS (Apple) 
mobile devices can be configured, but that 
configuration affects unrelated elements of 
the mobile browser experience. 

Keepin’itClean
It is important to understand that what 
applies today might not apply tomorrow. 
Assume Bots, Crawlers and their ilk will 
continue to evolve too, so diligence is the 
watchword for consistently relevant data 
upon which to base your decisions. Keep 
your filters updated, test your data and let’s 
keep it clean folks!

In an evolving world of big data, even 
the smallest of businesses has access to a 
priceless slice of the big data pie. Google 
Analytics is powerful and free. Can you 
think of a better combination to help your 
business make intelligent online marketing 
and business decisions?




